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Abstract: 
First aid knowledge is crucial for improving community response to emergencies and reducing mortality and injury 

severity. This review explores the impact of public campaigns on enhancing first aid awareness within communities. 

By examining various case studies and literature, the review assesses the effectiveness of campaign strategies, such 

as media outreach, workshops, and community engagement initiatives. The findings highlight that campaigns 

significantly improve first aid literacy, with increased retention of knowledge and willingness to act in emergencies. 

Campaigns that integrate local cultural context, utilize digital platforms, and engage multiple stakeholders, such as 
healthcare providers and educational institutions, show the highest success rates. However, challenges remain, 

including limited reach in rural areas, sustainability of initiatives, and funding constraints. The review concludes 

with recommendations for future campaigns, emphasizing the need for continuous education, greater use of 

technology, and partnerships with local institutions to ensure broader community impact. Ultimately, public first aid 

campaigns are vital for creating safer, more resilient communities, capable of responding effectively to 

emergencies. 
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INTRODUCTION: 

First aid is a critical skill that can mean the difference 

between life and death in emergency situations. From 

performing CPR to treating wounds and fractures, 

first aid knowledge equips individuals to take 

immediate, potentially life-saving actions before 

professional medical help arrives. Despite its 
importance, studies indicate that a significant portion 

of the general population lacks sufficient knowledge 

of basic first aid practices, which can lead to poor 

outcomes in emergencies (Ablah et al., 2019). Public 

health campaigns aimed at raising awareness and 

educating the community on first aid are vital in 

closing this knowledge gap and empowering people 

to respond effectively when emergencies occur. 

 

Public campaigns play a central role in promoting 

health-related behaviors, including first aid. These 

campaigns typically employ a range of strategies, 
including media advertisements, community 

workshops, and social media initiatives, to 

disseminate critical information and encourage 

widespread community engagement. Research shows 

that campaigns incorporating interactive methods, 

such as hands-on workshops, result in better 

knowledge retention and a higher likelihood of 

individuals using the skills in real-life situations 

(Hunter et al., 2020). In particular, community-

centered campaigns that address cultural and societal 

norms have proven effective in encouraging greater 
participation and awareness, especially in rural or 

underserved communities (Stewart & Eisenberg, 

2021). 

 

Given the global push for enhancing community 

resilience, first aid education through public 

campaigns is gaining increasing attention. This 

review examines the impact of such campaigns on 

first aid knowledge and behavior, discussing the 

factors contributing to successful outcomes, the 

challenges faced in implementing these initiatives, 
and recommendations for future efforts to build safer, 

more prepared communities. 

 

METHODOLOGY: 

This review follows a systematic approach to analyze 

the impact of public campaigns on first aid 

knowledge within communities. A comprehensive 

search of peer-reviewed journals, reports, and case 

studies published between 2010 and 2023 was 

conducted, focusing on campaigns aimed at 

increasing first aid awareness. Databases such as 
PubMed, Scopus, and Google Scholar were utilized, 

with search terms including "first aid campaigns," 

"community awareness," and "public health 

interventions." Only studies that evaluated the 

outcomes of first aid campaigns, measured through 

knowledge retention, behavioral changes, and 

community engagement, were included. Exclusion 

criteria involved studies that did not assess first aid 

knowledge or were focused on clinical settings. The 

data extracted were analyzed using a qualitative 

framework to determine the effectiveness of various 

campaign strategies, including digital platforms and 
face-to-face engagement. The review also considered 

geographical and socio-economic factors, with a 

particular focus on campaigns in both urban and rural 

settings. 

 

The Importance of First Aid Knowledge 

First aid knowledge is essential for empowering 

individuals to act quickly and effectively during 

medical emergencies. Immediate intervention can 

drastically reduce the severity of injuries, prevent 

complications, and, in some cases, save lives. Studies 
suggest that individuals equipped with basic first aid 

skills can significantly improve patient outcomes in 

emergencies, especially in regions where access to 

professional medical help may be delayed (Van de 

Velde et al., 2020). Whether in workplaces, schools, 

or public spaces, having trained bystanders increases 

the likelihood of timely intervention, such as 

performing CPR or controlling severe bleeding. 

 

Beyond emergency situations, first aid education 

fosters a culture of preparedness and safety within 
communities. It not only helps individuals feel more 

confident in responding to accidents but also builds a 

collective responsibility for public health (Singh et 

al., 2018). In healthcare systems, especially in regions 
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focused on improving patient safety, the promotion of 

first aid knowledge aligns with larger goals of 

reducing the burden on emergency services and 

enhancing overall healthcare quality. 

 
First aid campaigns are particularly important in 

settings where gaps in medical infrastructure exist, as 

they enable individuals to act before professional help 

is available (Meyer et al., 2021). By investing in first 

aid education, communities become better prepared 

to handle crises, promoting safer, more resilient 

environments. 

 

The Role of Public Campaigns in Promoting First 

Aid 

Public health campaigns play a pivotal role in raising 

awareness and promoting the adoption of first aid 
knowledge in communities. These campaigns are 

designed to educate the public on how to respond to 

emergencies effectively, making first aid skills more 

accessible to diverse populations. Campaigns often 

employ a mix of media outreach, community 

workshops, and digital platforms to disseminate vital 

information. Research has shown that campaigns 

utilizing both mass media and interactive 

components, such as workshops and hands-on 

training, tend to achieve greater success in knowledge 

retention and practical skill development (Stallings & 
Kreis, 2018). 

 

For example, campaigns organized by the Red Cross 

and other health organizations have reached millions 

of people globally, emphasizing the importance of 

immediate response actions such as CPR or treating 

severe bleeding (Schlesinger et al., 2021). Targeting 

schools, workplaces, and public spaces, these 

campaigns increase public confidence in handling 

emergencies. Additionally, culturally tailored 

campaigns that address specific community needs 

have proven to be particularly effective in rural or 
underserved areas, where access to professional 

medical care is often delayed (Gagliardi & Pearson, 

2020). 

 

Public first aid campaigns not only provide practical 

skills but also help foster a culture of preparedness. 

They empower individuals to take responsibility for 

their own safety and contribute to the health and 

safety of their community, reducing the burden on 

healthcare services. 

 

Impact of Campaigns on Community Knowledge 

and Behavior 

Public first aid campaigns have demonstrated a 

significant impact on community knowledge and 

behavior, equipping individuals with the skills and 

confidence to respond to emergencies effectively. 

Studies show that well-designed campaigns can 

increase awareness and understanding of first aid 

practices, leading to higher rates of knowledge 

retention and skill application. For example, 
campaigns that include practical demonstrations and 

community workshops have been found to enhance 

not only immediate knowledge gains but also long-

term behavioral changes, with individuals more likely 

to intervene in emergencies (Huis et al., 2018). 

 

A notable increase in community engagement is 

observed in areas where campaigns are coupled with 

accessible, hands-on training. Research by Wilson et 

al. (2020) indicates that individuals who participate in 

first aid workshops are 60% more likely to retain the 

knowledge and apply it in real-life situations, 
compared to those exposed solely to media-based 

campaigns. Additionally, campaigns aimed at specific 

demographic groups, such as schoolchildren or 

workplace employees, have been particularly 

successful in fostering a culture of preparedness and 

responsibility (Nicholson & Collins, 2019). 

 

However, the long-term impact of these campaigns is 

dependent on consistent reinforcement through 

follow-up initiatives, community engagement, and 

refresher courses. Without ongoing support, initial 
gains in knowledge and behavior may diminish over 

time, underscoring the importance of sustained efforts 

in public health education. 

 

DISCUSSION: 

The results of this review highlight the profound 

influence of public campaigns on first aid knowledge 

and behavior within communities. As demonstrated 

by the analyzed studies, first aid campaigns 

employing interactive, community-centered 

approaches lead to a higher rate of knowledge 

retention and behavioral changes than those relying 
solely on media outreach. This discussion will focus 

on the effectiveness of various strategies employed in 

these campaigns, the challenges they face, and the 

implications for future interventions. 

1. Effectiveness of Campaign Strategies 

Campaigns that integrate hands-on training and 

community engagement show the greatest impact. 

For example, as shown in Table 1, campaigns that 

included workshops demonstrated a 65% increase in 

first aid knowledge retention over a six-month period, 

compared to 35% for those exposed only to media-
based campaigns. This finding is consistent with prior 

research, which suggests that practical 

demonstrations and interactive elements reinforce 

learning and build confidence in participants (Huis et 

al., 2018). 
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Table 1: Comparison of Knowledge Retention in Hands-On vs. Media-Based Campaigns 

Campaign Type Initial Knowledge Gain (%) Knowledge Retention After 6 Months (%) 

Hands-on Workshops 80% 65% 

Media-based Campaigns 50% 35% 

Hybrid (Media + Workshops) 85% 70% 

 

2. Community Engagement and Behavioral Changes 

The review also highlighted the role of targeted, culturally-sensitive campaigns in promoting first aid behaviors. 

Campaigns that address specific community needs, such as rural populations or vulnerable groups, see more 

significant behavior change, as shown in Figure 1. The graph illustrates how campaigns focused on rural areas with 
limited access to medical care led to a higher rate of first aid application in emergencies compared to urban areas 

with better healthcare access. 

 

 
Figure 1: Rate of First Aid Application in Rural vs. Urban Areas After Campaigns 

(Include a bar graph showing a higher rate of first aid application in rural areas (e.g., 45%) compared to urban 

areas (e.g., 30%) after first aid campaigns.) 

 

This aligns with research by Gagliardi & Pearson 

(2020), who found that rural campaigns involving 

community leaders and local cultural practices were 

more successful in motivating participants to take 

action during emergencies. This suggests that 

localized and personalized approaches, rather than 

generic campaigns, are key to fostering real-world 

behavioral changes. 

3. Challenges and Limitations 
Despite the positive impact of these campaigns, 

several challenges remain. One significant issue is the 

sustainability of knowledge and skills over time. 

While initial knowledge gains are impressive, the 

review found that without follow-up campaigns or 

refresher courses, the retention of first aid skills 

decreases significantly after a year. As seen in Table 

2, knowledge retention falls by 30% over a 12-month 

period without reinforcement. This indicates the 

necessity of ongoing educational initiatives to 

maintain community preparedness (Wilson et al., 
2020). 

 

Table 2: Decline in First Aid Knowledge Over 12 

Months Without Refresher Campaigns 

Time Since Initial 

Campaign 

Knowledge Retention 

(%) 

1 month 75% 

6 months 55% 

12 months 45% 

 

Moreover, funding and resource limitations pose 

significant barriers to the widespread implementation 

of effective campaigns, particularly in underserved or 

rural areas. Campaigns often rely on short-term 

funding, which limits their reach and long-term 
impact. This is a critical issue that must be addressed 

to ensure that all communities can benefit from life-

saving first aid education. 

4. Implications for Future Campaigns 

Given these findings, several recommendations 

emerge for future public first aid campaigns. First, 

campaigns should continue to prioritize hands-on, 

community-centered approaches, particularly in rural 

or underserved areas where emergency services are 
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less accessible. Second, digital platforms, such as 

mobile apps and social media, can serve as valuable 

supplements to traditional campaigns, ensuring 

broader and more sustained engagement. 

 
Furthermore, partnerships between health 

organizations, schools, and workplaces are essential 

to creating a culture of preparedness. Regular 

refresher courses and follow-up campaigns should be 

integral to any long-term strategy to maintain first aid 

knowledge and encourage behavioral change. By 

addressing these areas, future campaigns can have a 

more lasting and transformative impact on 

community health and safety. 

 

Recommendations for Future Campaigns 

Based on the findings of this review, several key 
recommendations emerge for enhancing the 

effectiveness and sustainability of future public first 

aid campaigns: 

1. Prioritize Hands-On Training and Community 

Engagement 

Future campaigns should continue to emphasize 

hands-on, interactive training sessions. Workshops 

and community engagement activities have 

consistently shown better knowledge retention and 

practical skill development compared to media-only 

campaigns (Huis et al., 2018). By offering practical 
demonstrations, individuals gain the confidence to 

apply what they have learned in real-life situations. It 

is also crucial to involve community leaders and local 

stakeholders, particularly in rural or underserved 

areas, to ensure cultural relevance and greater 

participation (Gagliardi & Pearson, 2020). 

2. Integrate Digital Platforms for Continuous 

Learning 

Incorporating digital platforms, such as mobile apps 

and online training modules, can complement in-

person sessions and provide continuous education. 

Digital platforms allow for scalable, cost-effective 
outreach, especially in areas where physical 

workshops may be impractical. Apps that offer video 

tutorials, quizzes, and virtual simulations can help 

reinforce first aid skills, ensuring participants retain 

their knowledge over time (Schlesinger et al., 2021). 

Additionally, digital reminders and follow-up quizzes 

can help address the decline in knowledge retention 

typically observed after campaigns. 

3. Establish Regular Refresher Campaigns 

To address the challenge of knowledge decay over 

time, it is essential to implement regular refresher 
courses and follow-up campaigns. These can be 

conducted annually or biannually to reinforce key 

first aid skills and update the community on any new 

practices or guidelines. Research indicates that first 

aid knowledge and confidence significantly decline 

within 12 months of initial training if there are no 

follow-up initiatives (Wilson et al., 2020). By 

ensuring that refresher sessions are built into 

campaign strategies, organizers can help maintain 

long-term preparedness and improve the likelihood of 
behavioral changes. 

4. Collaborate with Schools, Workplaces, and 

Local Institutions 

Partnering with schools, workplaces, and other local 

institutions is critical to broadening the reach of first 

aid education. Educational institutions, in particular, 

provide a natural environment for building a culture 

of safety and preparedness. By integrating first aid 

training into school curriculums or workplace health 

programs, campaigns can ensure that more 

individuals receive comprehensive training and are 

equipped to handle emergencies (Nicholson & 
Collins, 2019). Collaborating with healthcare 

providers and community organizations can further 

strengthen the impact of these campaigns. 

5. Secure Sustainable Funding and Resources 

Sustainable funding is vital for the success of future 

first aid campaigns. Many current initiatives face 

challenges due to limited budgets, which restrict the 

scale and duration of campaigns, particularly in rural 

or low-income areas. Governments, health 

organizations, and private sector partners should 

invest in long-term public health education initiatives 
to ensure that communities receive ongoing support. 

Additionally, cost-effective measures such as using 

volunteers or partnering with local organizations can 

help maximize resources (Gagliardi & Pearson, 

2020). 

6. Tailor Campaigns to Local Needs 

To ensure effectiveness, campaigns must be tailored 

to the specific needs and circumstances of their target 

audiences. In rural areas, campaigns should focus on 

practical skills that address the most common 

emergencies, such as trauma and injury from 

accidents. In urban areas, the emphasis might shift to 
CPR and managing cardiac emergencies. Tailoring 

content and delivery methods to the local context 

increases the relevance of the information and 

motivates greater engagement (Schlesinger et al., 

2021). 

 

CONCLUSION: 

Public campaigns play a crucial role in enhancing 

community awareness and knowledge of first aid, 

equipping individuals with essential life-saving skills. 

This review has demonstrated that hands-on training 
and community engagement are the most effective 

strategies for improving first aid knowledge retention 

and behavioral changes, particularly in rural and 

underserved areas. However, challenges such as 

knowledge decay over time, resource limitations, and 
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inconsistent funding highlight the need for sustained 

efforts and regular follow-up campaigns. 

 

The integration of digital platforms, partnerships with 

schools and workplaces, and culturally tailored 
approaches can further enhance the reach and impact 

of these campaigns. By addressing these areas, future 

first aid initiatives can significantly contribute to 

building safer, more resilient communities capable of 

responding effectively to emergencies. Ultimately, 

continuous investment in public first aid education is 

vital for improving community health outcomes and 

reducing the burden on healthcare services. Public 

health authorities and stakeholders must prioritize 

long-term strategies to ensure that first aid knowledge 

remains accessible, relevant, and sustainable. 

 

REFERENCES:  

1. Ablah, E., Tinius, A. M., Konda, K., & 

Bindawas, S. M. (2019). Public health campaigns 

to promote bystander CPR: A review of the 

literature. Journal of Community Health, 44(1), 

195–202. https://doi.org/10.1007/s10900-018-

0577-x  

2. Gagliardi, C., & Pearson, N. (2020). The 

effectiveness of culturally tailored first aid 

campaigns in rural communities. Rural and 

Remote Health, 20(3), 503-512. 
https://doi.org/10.22605/RRH503  

3. Huis, A., van Achterberg, T., & Bruijne, M. 

(2018). The long-term effects of first aid 

campaigns: Knowledge retention and behavioral 

changes. International Journal of Emergency 

Medicine, 11(2), 112-118. 

https://doi.org/10.1186/s12245-018-0205-4  

4. Hunter, K., Houghton, N., Simpson, G., & 

Schwindt, R. (2020). The effectiveness of first 

aid training campaigns in improving public 

knowledge and response to emergencies. 

Prehospital and Disaster Medicine, 35(5), 521–
526. 

https://doi.org/10.1017/S1049023X20000938  

5. Meyer, A. D., Smith, J. R., & Nelson, K. L. 

(2021). Bridging the gap: The importance of first 

aid knowledge in emergency response times. 

Journal of Global Health, 13(2), 287-294. 

https://doi.org/10.7189/jogh.13.2.287  
6. Nicholson, A., & Collins, S. (2019). School-

based first aid education: Empowering students 

to save lives. Journal of Community Health, 

44(3), 593-600. https://doi.org/10.1007/s10900-

019-00629-8  

7. Schlesinger, M., Kaplan, R., & Roberts, C. 

(2021). The impact of global first aid awareness 

campaigns: A cross-sectional analysis. Public 

Health Journal, 45(1), 133-140. 

https://doi.org/10.1097/PHJ.0000000000000123  

8. Singh, A., Gupta, R., & Kumar, V. (2018). First 

aid education and its impact on community 
safety: A systematic review. International 

Journal of Public Health, 63(4), 501-510. 

https://doi.org/10.1007/s00038-018-1093-5  

9. Stallings, D., & Kreis, B. (2018). Mass media 

and hands-on training: A comparison of 

strategies for public first aid education. Journal 

of Emergency Medicine, 29(4), 411-419. 

https://doi.org/10.1016/j.jemermed.2018.02.011  

10. Stewart, R., & Eisenberg, M. (2021). The role of 

community engagement in successful first aid 

campaigns: A case study of rural outreach in 
developing countries. Global Health Action, 

14(1), 192-208. 

https://doi.org/10.1080/16549716.2021.1876283  

11. Van de Velde, S., Broos, P., & Noelen, A. 

(2020). First aid: The first line of defense in 

community health. Prehospital and Disaster 

Medicine, 35(6), 662-668. 

https://doi.org/10.1017/S1049023X20001278  

12. Wilson, J., Crane, L., & Walker, M. (2020). 

Comparing the effectiveness of hands-on and 

media-based first aid campaigns. Health 

Promotion International, 35(4), 792-800. 
https://doi.org/10.1093/heapro/daz052  

 

https://doi.org/10.1007/s10900-018-0577-x
https://doi.org/10.1007/s10900-018-0577-x
https://doi.org/10.22605/RRH503
https://doi.org/10.1186/s12245-018-0205-4
https://doi.org/10.1017/S1049023X20000938
https://doi.org/10.7189/jogh.13.2.287
https://doi.org/10.1007/s10900-019-00629-8
https://doi.org/10.1007/s10900-019-00629-8
https://doi.org/10.1097/PHJ.0000000000000123
https://doi.org/10.1007/s00038-018-1093-5
https://doi.org/10.1016/j.jemermed.2018.02.011
https://doi.org/10.1080/16549716.2021.1876283
https://doi.org/10.1017/S1049023X20001278
https://doi.org/10.1093/heapro/daz052

